
The 9th Annual Alarm Industry Research and Educational Foundation (AIREF) golf tournament will be held Tuesday,                   
March 27, 2012, at the Revere Golf Club in Las Vegas. Help support AIREF by purchasing one of the many sponsorship 
packages available. Take part as a player and enjoy casual golf with other industry professionals. Single golfers and pairs are 
welcome – our golf committee will set you up in a foursome. It’s a great way to golf without guilt, spending quality time with 
clients, and networking with industry colleagues.  Golfers know great ideas for business are seeded on the greens!

9th Annual AIREF Golf Classic
Tee Up for ISC West with Great Golf in Vegas

Funding for AIREF (www.airef.org) is derived almost solely from this event so make sure you mark your calendar and lend 
your support to this important foundation. For more information about the golf tournament and sponsorship opportunities, 
call (203) 762-2444 or email Pat Remes at premes@airef.org. 
 

Event Info
Tuesday, March 27, 2012

Shotgun start at 8:45 a.m. local time
Revere Country Club, LEXINGTON COURSE, Las Vegas

Bus transportation to/from downtown Las Vegas to the Club is provided
To register, go to www.airef.org or email premes@airef.org

About AIREF
The Alarm Industry Research & Educational Foundation (AIREF) is a tax-exempt foundation representing the electronic, life safety, security 
and systems industry and their associations, under the auspices of the Electronic Security Association.
 
AIREF serves as the research arm of the electronic life safety, security and systems industry engaged in initiatives critical to public safety, 
consumers and the alarm industry. Through research and education AIREF will provide the resources and statistics that public safety of-
ficials can use to better understand and utilize our industry in their effort to protect and serve the community. Consumers can potentially 
benefit from AIREF’s products and services through data that is collected on the effectiveness of alarms. The dealers, distributors, manu-
facturers and monitoring stations will gain an advantage from these types of studies not only in potentially increased acceptance of their 
products, but through improved relations with both the public sector and the end user.
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